UK government should fund stop smoking media campaigns not give tax breaks to films with smoking imagery by Hopkinson, Nicholas S et al.
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
King’s Research Portal 
 
DOI:
10.1111/add.13511
Document Version
Peer reviewed version
Link to publication record in King's Research Portal
Citation for published version (APA):
Hopkinson, N. S., Millett, C., Glantz, S., Arnott, D., & McNeill, A. (2016). UK government should fund stop
smoking media campaigns not give tax breaks to films with smoking imagery. Addiction. DOI:
10.1111/add.13511
Citing this paper
Please note that where the full-text provided on King's Research Portal is the Author Accepted Manuscript or Post-Print version this may
differ from the final Published version. If citing, it is advised that you check and use the publisher's definitive version for pagination,
volume/issue, and date of publication details. And where the final published version is provided on the Research Portal, if citing you are
again advised to check the publisher's website for any subsequent corrections.
General rights
Copyright and moral rights for the publications made accessible in the Research Portal are retained by the authors and/or other copyright
owners and it is a condition of accessing publications that users recognize and abide by the legal requirements associated with these rights.
•Users may download and print one copy of any publication from the Research Portal for the purpose of private study or research.
•You may not further distribute the material or use it for any profit-making activity or commercial gain
•You may freely distribute the URL identifying the publication in the Research Portal
Take down policy
If you believe that this document breaches copyright please contact librarypure@kcl.ac.uk providing details, and we will remove access to
the work immediately and investigate your claim.
Download date: 06. Nov. 2017
 This article has been accepted for publication and undergone full peer review but has not 
been through the copyediting, typesetting, pagination and proofreading process which may 
lead to differences between this version and the Version of Record. Please cite this article as 
doi: 10.1111/add.13511 
 
This article is protected by copyright. All rights reserved. 
UK government should fund stop smoking media campaigns not give tax breaks to films 
with smoking imagery.  
 
1*Nicholas S Hopkinson, Christopher Millett, Stanton Glantz, Deborah Arnott, Ann McNeill. 
 
1NIHR Respiratory Biomedical Research Unit at Royal Brompton and Harefield NHS 
Foundation Trust and Imperial College London 
2School of Public Health, Imperial College London. 
3UCSF School of Medicine 
4Action on Smoking and Health, London UK 
5National Addiction Centre, Institute of Psychiatry, Psychology & Neuroscience (IoPPN)  
King’s College London 
 
Corresponding author Dr NS Hopkinson 
Royal Brompton Hospital 
Fulham Rd 
London 
SW3 6NP 
n.hopkinson@ic.ac.uk @COPDdoc 
 
Word Count: 634 
 
Running head:  UK tax breaks for smoking in films. 
 
Conflicts of interest: The authors declare that they have no conflicts of interest. 
 
 
 
Although smoking rates in both children (1) and adults (2) in the UK have fallen significantly 
in recent decades, every day hundreds of children still take up the habit(3). Many of these 
will be embarking on a lifelong addiction which kills nearly 100,000 people in the UK each 
year, more than the next six causes of preventable premature death put together.(4) 
 
The UK government has signalled its ambition to achieve a ‘smoke-free generation’(5) and 
committed to publishing a new tobacco strategy, ‘led by the evidence’  this summer.(6) 
However, such a strategy cannot be successful unless it is also funded according to the 
evidence. Unfortunately, spending on public health has been substantially reduced in recent 
years and in particular on anti-tobacco media campaigns. These, when adequately funded, 
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both help smokers to quit and discourage youth uptake.(7)  In 2009-10, funding for anti-
smoking mass media campaigns in England was just under £25 million: by 2015 this figure 
had been cut to only £5.3 million(8), with further cuts expected this year (Figure 1). If 
England were to fund mass media campaigns at internationally recommended levels(9) it 
should be spending around £60 million; more than ten times the amount spent in 2015. 
Early indications are that funding cuts in mass media spend and public health budgets are 
already threatening to halt or reverse long-term falls in smoking prevalence. The latest data 
suggest that smoking prevalence has already stopped declining in England; prior to 2015 the 
average annual decrease over the previous 7 years was 0.8 percentage points per 
annum.(10) 
 
Advertising or promotion of tobacco products in the UK is now prohibited, including displays 
in shops and, most recently, standardised ‘plain’ packaging legislation will prohibit the 
tobacco industry from using the pack as a promotional tool. However, there remains one 
potent form of smoking promotion which the UK government helps fund. Exposure to 
smoking imagery in films is associated with increased risk of smoking uptake, and a recent 
systematic review and meta-analysis in Addiction validated the likelihood that tobacco 
imagery in films is a major driver of smoking uptake.(11) Based on methodology described 
here (12), between 2007 and 2015 UK Film Tax Relief provided subsidies worth an estimated 
£473 million to at least 90 top-grossing UK or US-UK films with tobacco imagery, with 97% of 
this granted to films which are youth-rated in the UK.  
 
Until recently, studies tracking smoking in movies over time suggested levels were falling, 
albeit slowly, but more recently there has been a rebound. A recent example is the film 
Absolutely Fabulous launched in the UK on July 1st. The film itself is rated 15 but its trailers, 
rated U and PG, contain numerous scenes of characters smoking. This represents a 
significant source of exposure to children, during the years in which the risk of smoking 
uptake is highest. (1-3) 
 
While the last government tobacco strategy acknowledged the harm caused by such 
exposure and committed to tackle this problem, in practice little has been achieved.(13)  
Recommendations by WHO that films with scenes of smoking should be given an adult 
content rating have to date been ignored by the UK government, as have suggestions that 
the producers of such films should not receive tax credits.  
 
It is unacceptable for the government to sustain or increase tax credit subsidies for films 
containing smoking, while cutting its spend on mass media anti-smoking campaigns - spend 
which not only could help to reduce smoking initiation but also counter the impact of 
smoking in films.(11)   If the new government strategy currently eagerly awaited by the 
public health community is to succeed it must include evidence-based funding for mass 
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media campaigns and a renewed commitment to ‘work to reduce the depiction of smoking 
in the media’.(13) 
 
 
REFERENCES 
1. HEALTH AND SOCIAL CARE INFORMATION CENTRE. Smoking, Drinking and Drug Use Among 
Young People in England - 2014 http://www.hscic.gov.uk/catalogue/PUB17879 
(accessed 23/6/16); 2015. 
2. HEALTH AND SOCIAL CARE INFORMATION CENTRE. Statistics on Smoking. England 2015, 
http://wwwhscicgovuk/catalogue/PUB17526/stat-smok-eng-2015-reppdf (accessed 
23/6/16) 2015. 
3. HOPKINSON N. S., LESTER-GEORGE A., ORMISTON-SMITH N., COX A., ARNOTT D. Child uptake of 
smoking by area across the UK, Thorax 2014: 69: 873-875. 
4. ACTION ON SMOKING AND HEALTH. Smoking still kills: protecting children, reducing 
inequalities; 2015. 
5. BBC NEWS. Tobacco laws: Bid to overturn packaging rules dismissed, 
http://wwwbbccouk/news/uk-36333450 (accessed 23/6/16) 2016. 
6. HANSARD. Westminster Hall. Backbench Business. Tobacco Control Strategy. Col 
613WH to 640WH. 17th December 2015., 
http://wwwpublicationsparliamentuk/pa/cm201516/cmhansrd/cm151217/halltext/
151217h0001htm. 
7. NATIONAL CANCER INSTITUTE U.S. DEPARTMENT OF HEALTH AND HUMAN SERVICES. The Role of 
the Media in Promoting and Reducing Tobacco Use. , Tobacco Control Monograph 
No 19 2008  
8. HANSARD. Department of Health written question – answered on 3rd May 2016. , 
http://wwwtheyworkforyoucom/wrans/?id=2016-04-2635653h&s=smoking 2016. 
9. CENTERS FOR DISEASE CONTROL AND PREVENTION. Best Practices for Comprehensive 
Tobacco Control Programs, 2014. 
10. SMOKING TOOLKIT STUDY. Top Line Findings from the STS. STS 140721. May 2016, 2016. 
11. LEONARDI-BEE J., NDERI M., BRITTON J. Smoking in movies and smoking initiation in 
adolescents: systematic review and meta-analysis, Addiction 2016: n/a-n/a. 
12. MILLETT C., POLANSKY J. R., GLANTZ S. A. Government Inaction on Ratings and 
Government Subsidies to the US Film Industry Help Promote Youth Smoking, PLoS 
Med 2011: 8: e1001077. 
13. HM GOVERNMENT. Healthy Lives Healthy People: A Tobacco Control Plan for England, 
https://wwwgovuk/government/uploads/system/uploads/attachment_data/file/213
757/dh_124960pdf 2011. 
  
  
  
This article is protected by copyright. All rights reserved. 
 
 
 Figure 1 
Government media spending on smoking cessation in England per financial year(8). 
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